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ORDER FORM AND AGREEMENT FOR Mel 900 SERVICE BILLING AND COLLECTION

SPONSOR:

ADDRESS:

MCI TELECOMMUNICATIONS CORPORATION

SIGNATURE:~f&.~

DATE: "·n·?'"
Mel USE ONLY:

CORP JD _

DATE:

SIGNATURE:_~7J&d-"~-"""~""'-..Jl./v4--=:o:::c:.lI.,,--i,,--_

~.~ ;;-4." 18) (N,
CONTRAer NO, _

Mer 900 SERVICE BlUING AND COLLECTION IS SUBJECT TO THE TERMS OF TillS ORDER FORM
AND EXHIBITS. INCUJl)ING EXHIBITS A, B AND C.

l. Subscription lo 900 Service

Sponsor sball subscribe to MCI 900 Service in
aCC<l.'dance with the ler",,,, of MCI tariffs govellliIlg Ibe
service.

2, Service Charges

2.1 Spoowr sWill supply Ihe followin2 informalion by
service application: lUi iniliallraffic fo~t by month fat
tw~lve months wifu monthly up<W.es th~.-eafter,

identification of anticipat<d busy hour, identification of
gcogf1ll'hical marketing target areas and a schedule of
ma.rkeling and promotiollal activities.

2.2 To permit adequate plamrin~ o.nd tespoll.Se time for
meeting jl<':<llC tI1lffic volumes, Sponsor shall provide !lot
less lhJln ten (10) business days notice prior 10
implementation of special advertising, new programs or
other traffic stimu1alots.

2.3 Exhibit A to this Agreement, as amended Crom
time 10 tim~, contains the I1lleS for Sponsor's offetin2(s) to
~ billed to its custcmero by MCI. Each offering shall
h.v~ a separate Exhibit A. Sponsor shall give Mel not less
than thirty (30) days prior written notice of any change in
th~ tates to be biIJed to its customers by Md.

2.4 Unless otherwise~~ in writing, Sponsor roles
=y not e:o;cee<! the parameters set forth in Eiliibit B
~ttached herelO.

2.5 SubJect 10 the lemJ.'j of this Agteement, MCl will
IlIld~rtak~ bJlling and coUecting of Sponsor End User
R~venue (as defined below).

3. Disctosure to Custom...,;

3.1 Sponsor shall reawnably disclose the following in
print and broadcast lUterials promoting its off.ring(s):

3.1.1 The charg"" for its offenng(s). In television
advetti.inll th~ charges sh.oll be shown on Ibe
screen in a type size no !w; than one-half the sizo
of the telephone number and shall be annO\lll<;W ~I
th~ same time and shall be shown for the same
d\lf&tion as the telephone number. In radio and

oth~t verbal advertising the charges shall be
aIllIounced each time the telephone number is
announced. In print advertising fue charges sball
be shown in • type size no less than one-hal f the
sizJ> of the lelephon~ number,

3,1.2 Any geographic limitations upon the
~vailability of Sponwr's offering(s), as a
consequence eith~r of Sponsor's del~rmin~tion,
restrictions imposed by patties responsible for
billinjl" (~.g. local e:o;ch.ange carriers), or MCl
limitations associll!ed with the 900 Service and
features.

3.1.3 A1J.y lc(;hnical limitations on use of its
offering(s), suell as a need for tone gen~rating

telephoncs.

3,2 For prognmming directed at wmo~ Sponsor shan
state clearly fuat ~llll permission for cal1inll is required.

3.3 Sponsor shall include an introductorY message
(preamble) for all Sponsor offerings informing callers of the
_ ~ <:harllcs for ~ offering and permitting callers to
h.ang-up to avoid ehatge5 for the Oalt MCrs requiretnents
are set forth in Eiliblt C hereto, MCI Program Colltenl
Policies ("Policies"), which may be amMdw from time to
tiJn6 by MCI Oil nOI fewer than ten (10) days' n<ltice to
Sponsor.

4. BiUi"K Servicos

4.1 M CI will undertake to secure ro:cording, message
processmjl", bill proc.euing, bill rendering, inqUirY,
CQl1oction lIIld l"CIDlttance services On calls ossocj~ted with
Sl'OllMlt's offerine(s) which are to be billed by MeT. No
oi)le-r ~ntity or p"rson, including Sponsor, may tab any of
the fOf6eoinK lICtiOns on calIs associated with Sponsor"
offering(s) which are to be billed by MCl wilhout prior
written consent of Mel.

4.2 Mel's billing services will be performed as
contraClOt for Sponsor.

4.3 Mel's undertakillg will include good faifu efforts
10 """ure billinJ! services from local e:o;cbll.tlge carriers
("LECs·). Mel shall be IlI1der po obligation to conte<t any
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uncollectible and caller credit experience
for SPOll$Or offerings.

6.3 If the Total Amouu( Duc Sponsor is IlCgative, MCI
.hall render an invoice for such. negative amount. S'pollSOr
,hall pay such amount within UUrty (30) days afler \Ilvoi""
date. MCI may set off any llIDount othel'Wllib due Sponsor
against such amounts and against any other amounts owed
Mel by Sponsor.

6.4 In the event MCI receives any complaints or
cIaiUlS regarding Spol1Wr'. prop-ammipg, rep""""''''tio'''',
advertising, promotions or services or in the even( Sponsor
fail. k> comp1r with any provision of this Agreement, MCI
may, in addiMn to any other =ne>:!io::s, withhold unountll
from Sponsor lLiI MCI deeUlS J:elI$)llahle until snch time as
MCI can determine the adjustment of the Towl Amount
Due Sponsor !ha( llllly ~ tequired as a consequence of the
cOJD!llained of activity or noncompliance.

7. Responsibility fot Serrices; Indemnification

7.1 Sponsor acknowledges thai it shall be solely
responsible for its offering(s), for the content of all
messages delivered to callers, and for all representations
made during cwtomer contacts. Sponsor shall be solely
responsible for the content and I1lllure of all promotions and
advertising to induce call1l. Sponsor Wlll'tallts that its
offerings cl)JDply wi.th. all applicable federal, Slate and local
laws. Sponsor as...... to indemnify MCI, its officers and
agents and hold them hannl... nom all claiUlS, actio03,
<lamag..., complaints and expenses (including reasonable
attorneys fees) arising out of Sponsor's offering(')'
messages, ¢l!Stomer contacts, promotions and advertiamg,
in.ludmg 1i~1 and slouder. For each indemnifiable matUr
MCI _y employ and dirc:l::t attorneys of its own choosing
to appear and defend in its behalf and at Sponsor's expense.

7.2 SpolliOt acknoWledges thJ1 it shall be solely
responsible for the quality of scNice.s covered by its
offering(s) to be billed by Mel. Mcr makes no wan:anties,
exptcSll or implied. with respect to the quality.
merchantability, fitness for a particular purpose or
suj",bility for c\l$lOmers of Sponsor'. services. Sponsor
agrees 10 indemnify Mer, its officcrs and -genII and k>
hold them hannl_ from all claims, actions. dam.lges and
complaints arising out of S~rlSOr" offerin.s(s) to be billed
by MCI. For eacb indemmf.able matter Mer may employ
and direct allomcys of illl own ehooalng to appear and
def""d W. its behBlf and at Sponsor" expense.

7.3 Mcr may ~uino SJ?Oosor to post a bond or
provide , security dePosit, tn an amount Illld form
acceptable to MCI. to assure payment k> Mer for any of
Sponsor'. obligations k> MCI under this A~menl,

1.4 To control potential fraudulent calling, MCI may
invoke selective blocldnll of calle.... '

8. Limitations ofLiability

8.1 In the ab....... of willful misconduct, MCl shall
have nO liability lO Sponsor in respect of its acts or
omissions in the perfonnmce of services ""der this
Agreement.

8.2 MCI's liability k> Sponsor for willful misconduct
in its performance of services under this Agreement sball
be limited to Spo"",,r'. di.tcct dmiages which are the
proximate result of MCI's act or omisslOn.
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8.3 IN NO EVENT SHALL MCI BE LIABLE TO
SPONSOR FOR ANY INDIRECT, SPECIAL,
INCIDENTAL, CONSEQUENTIAL ORPUNmVELOSS
OR DAMAGE OF ANY KIND, INCLUDINO LOST
PROFITS (WHETHER OR NOT Mel HAS BEEN
ADVISED OF THE POSSIBILITY OF SUCH LOSS OR
DAMAGES) BY REASON OF ANY ACT OR OMISSION
IN ITS PERFORMANCE UNDER TIlls AGREEMENT.

8.4 IN NO EVENT SHALL McI BE LIABLE TO
SPONSOR FOR ANY ACTS OR OMISSIONS OF LECS.

9. Reservation of Rights; RighL. k> Tenninale

9.1 This Agreement is expressly contineent upon
MCI" ability to s<cUren~ billing servicell. if any.
from LECs as described in Sections 4.3 and 4.4. III the
event any ~articipation required of LECs is not secured.
MCI may illlmediately terminate this Agreement without
liability npon notice k> Sponsor.

9.Z Mel may immediately terminate this Agreement
without liability upon notice to Sponsor in the event of
Sponsor's breach of Sections 3.1, 3.2, 3.3, 4.5, 4.6 or 4.7
of this Agreement (including any false certification pursuant
to Section 4.5) or in the event MCI receives any complaints
or c1ai~s regard!n.g Spons,:,r'. proll~amming.
representations, advertlsmg, promotions or setVlces.

9,3 MCI reserves the right to terminate this Agreement
immediately without liability upon notice to Spo"",,r if MCI
determines, iII its sole diSCf\\!ion, that its long distan~

service _y ~ adv~ly affected or that a Sponsor
offering _y adversely affect MCl's public i=ge or
dBmage MCI', repntation or good will,

9,4 In the event MCI exe~jses its option under Seetion
7.3 to require Sponoor to post II bond or other acceptahle
se<;urlo/ deposit and Sponsor fails k> do so, then MCI may
ilDllledia~ly tenninate this Agreement without liabilityllpon
wntlcll oolice In Sponsor.

9.5 In the event that MCI i. pe/1l1itted to terminate this
~ment under this Section, MCI may, iII its sole
discretion, lenninate billing and collection services Only for
the off"ring or offerings thl give rise to the termination
right. If MCI tenninaf'!B only for one or lDore offerings,
final payment \li1d.,. Section 6 for ouch offcring(.) _y be
dalayed for up to 180 days after date of terminatjon (0
pennittime for =ipt and calculation of adjwtmenls undar
S(>;tion 6 hereof, The exercise of the right of partial
termination shall not affect MCl', right to terminate the
Agn>elllent in full for lbe event giving rise to the partial
terminBtion or ant othu event giving rise to a right to
terminate ""der !jUs Section 9,

:i1.6 MCI lIllIy in:unedi;uely terminate this Agn;emeot
without liability upon notice to Sponsor in tha event
SPOOSCI does not promptly comply with a l'«j.uest by Mel
for the name, address, and ewk>mer Bervlce telephone
number of any informstion provider taking service from
Sponsor on an MCI-proVid.a 900 number. This provision
i$ to ellS\ltC that MCI can comply with Fedel'lll
Comtnunlcations Commission regulations toquiring MClto
mal:c such informa.tiolj available within three (3) days of
any n>qllO';t.
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ExmBIT B

ORDER FORM AND AGREEMENT
FOR MCI 900 SERVICE BILLING AND COLLECTION

BILLING AND COLLECTION CHARGES

BILLING AND COLLECTION CHARGE!

P.04

The billing and collection chuge shall be ten (10) percent of the. amounts billed by MCr on behlllf of Sponsor. The
cbaric covets billin!: and oollection services ud estimalJOd umeporte4 uncollectibleamounts and caller Cre<llls, based
on eXp"rien~with LEC reporting. There will be • rni.nimum average billing charge of $.12 per call.

UNCOLLECTIBLE AND CALLER CREDIT ADJUSTMENT;

1. The uncollectible and caller credit adjustment sball be a pllSll through of reported ""ller credits and
uooollectible amounts,

2. Mcl is not • ~tof of any particular deferral rar.; or caller credit and uncollectible adjustment. ifMcl
determines that the adjustment pmvided by this section will result or has fe.su1ted in losses to MCI, MCI
may make ~h adjustments as it deems appropri.r.; and effect a true-up to compensate for any such lossu.

3. MCI may immediately discontinue billin& and OOllectiOll services for offerings that have, Of in Mel's sole
discretion may have, reported oombined c.allor credits and \llloollectible amounts of fifteen (15) percent or
greout in =y month.

MAXIMUM CALLER CHARGES;

1. MCI will not bill Sponsor charges in excess of the following!

-fOf f)al te call Twenty-j'iveDollars ($25.00) per ",,11

-for usage sensitive call, Five Dollars ($5,00) per minute and
Twenty-five Dollars ($25.00) per call.

MCI may, 011 • ca.e by case basi., make exceptions to the per call maximum charge for usage sensitive
call.,

2. For Prognwnini intended for callers under a&e 18, Mel will Dot bill on • per minute basis and will not
bill Sponsor chareos in excess of Four Dollars ($4.00) per call.

4/1/92



JUN-19-92 FRI 4:05 P.02

6.2.2

LEC claims that one or more of Sponsor's prognuns does
not comply with LEe billing restrictions based on progmn
conteot nor .hall MCI be oblillo.led to conle.st any LEC
gr:mted >.djustments to caller bills on inquiry,

4.4 If in MCrs judgment MCI is wable to ...,ute
adequate billing servi= from one or 1l10re LECs, MCr
may take appropriate action to accommodate any billing
problem includlng (i) discontinuation of billing IU1d
collection service on a program opecitic basis and
furnishing by Sponsor of security for Mel charges; or (Ii)
at MCrs option and upon agreement of Sponsor, restriction
of call origination to permit calling only from retritories
where ad"'l\lare billing S&'Vice is availahle; or (iii) at MCr's
option, termination of this Agreement without liability
immediately upon written. notice to Sponsor.

4.5 SponSlJr shall comply with Mcrs Policies and
shall certify that each prollflllll. to hi! billed by M cr under
this Agreement complies with the Policies.

4,6 MCr Dllly require Sponsor to place certain
pro~mmin~ on a ""P"",te NXX III accordance with Mcrs
Pohcles and ms41lChOns.

4.7 For each offering SpoJlSOr sball submit to MCr an
advance copy of all program scripts, pre-recorded mossages
and all advertising, promotional and fulfilhnent material to
be used in connecllon with the offerin2. Spomor shall
submit to Me! revised DlJllerials in adv/IIlce of use if
Sponsor DlJlkIlS chliIlges in the offering that have oot been
reflected in previoualy submilUd materials. MCI p:II.y at
any time request, and Sponsor shall within three days of
suclt r"'luest deliver, a ropy of lIly of the foregoing
materials.

4.8 MCI may review compliance of Sponsor's
offering(s) with MCr Policies by, among other things,
making cails 10 Sponsor', offeting(s) from time to time,
Sponsor waives its chatg!'.S to Mer for such calls.

4.9 Io no event shall Sponsor's responsibility for its
offerini(s) be dimInish"" by any act or omJssion of MCl in
soreenina applications, monitoring applications or advisin2
Sponsor concenring tha nature or content of Sponsor's
offering(s) and any related material or llCtivity.

5. TaxI!!

5.1 Mer will undertBke to collect, fila tatums for and
remit on behalf of Sponsor, any taxes ('Taxes") payable by
callers as a result of use of sponsor' s offerin~s, Sponsor
releases MCr and LECs from all liability &nsin~ out of
MCr and LEC co~tat:ion, billing, collection anI!
remittance of Taxes, Taxes included in callers' bills may
be separately stalbd from Sponsor's CMrgIlS. SJ.'OIlSOr IS
001 engaged in the provision of tel..::ommllllications
services. MCr way n:lain any statutory fee or shara of
taxes to which the party collecting Taxes is entitled under
"Ppucabla Jaw.

5.2 Mcr or LEGs shall handle all communication from
callers concerning Taxes /IIld shall maka all determinations
concerning removal, addition or adjuatment of Taxes.

5.3 MCI or LECs sian handle all co=unications
with taxing authorities concerning Taxes.

.s.4 Sponsor shall indemnify and hold harmless Mcr
from and against any liability or 10""" incumd by Mcr
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resulting from any Taxes or !U-related charges imposed or
to be imposed on callers, including penalties, interest,
addition to Taxes, =harges or other charges or expeDS"
and reasonable attorneys fees resulting from any cause,
including but Dot limited to claims by callers !hat taxed
services were not taxable.

5,5 If. la;tingjurisdictionasserts a claim .gainot MCr
for which SpollSOr muat indemnifY or hold h.=le.<;.< MCI
("Claim"), Mel shall notifY SpoJlSOr and shall keel'
Sponsor reasonably informed of the progress of its Claim
and MCl's actions in defense thereof; provided, however,
that MCI sbalI rotain control O".r the contest concerning
sueh Claim, including Il.tly protest, appeal, litigation and
processing, and further iocluding seloetlolt of counsel, and
Mer shall pursue sam6 with dili~ence and good faith. If
any amount is required to be l''''d prior to contesting the
Claim, Or in the event the penod of rontesting the Claim
has expired, Sponsor shall pay the amoUllt of the Claim.
MCI roay, from time to time, billlU1d rollect from Sponsor
all or llIly portion of such payments, inclUding interest,
penalties and Mel's reasonable attorneys fees. Sponsor
shall remlt pa)'ment within thirty days of the dale of any
such bill or~CI may offset such amount againot amounts
otherwise due SpoJlSOr UIIder this A2reement, If MCr is
successful in contesting any claim Sponsor has so paid,
MCI shall reimburse Sponsor to the extent MCI is
reimbursed, less rosts and expenses incurred by Mer in
contesting the Claim not otherwise paid by Sponsor,

6. Remittance

6.1 Mer shall remIt to Sponsor the Total Amount Due
Sponsor (~ forth in MCl's lonlative monthly settlement
ltalem~t furnlshed Sponsor) within ninety (90) days after
the close ofeach billing cycle. 1'0 determine Total Amount
Due SpollSOr, MCI shall determine End User Revenue llIId
reduce il hy the adjusllnents set forth in this Agreement.
End User Revenue shall be lIle amounts actually billed to
end users on behalf of Sponsor in a relevant bilhng period,
excluding any amounts hillM for calls made with intent to
defraud or otherwise avoid payment. End User Revenue,
Tola! Amount Due Spomor and any adjustments set forth
on Mel's tentative sett1ement statements shall be subject to
adjustment in subsequent months for unbillable amounts and
any other factors IJ1 conformity with the terms of this
Agreement.

6.2 The Total Amount Due Sponsor On tha tentative
settlement statement shall be calculated by subtracting from
t:md User ReveDues the following:

Mer usage and related cbarges ~,
dedicated acces> charies, feature obarges
and taxes) for Service,

Billing lUId collection obarges liS set forth
in Exhibit B. MCl may chan~e these
clm¥es from time to time on thirty (30)
days written notice.

An adjustment to reflect uncollectible and
caller credit experience for Sponsor's
offerings. Tho method for calculating the
adjustment is set out in Exhibit II attached
hereto, which may be revised from time to
time on thirty (30) days' written notice.

6,2.4 N1y deferral amount (secI1rity deposit)
specified by MCI for estimated
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10. Tenn and Termination by Either Party

10.1 This Ag_ment 5hall remain in full force and
effect until terminated in """"rdance with its tenns. Either
party may wrminate the AjlTeement without caUS<l upon at
least thirty (30) days' pnor written notice to the other
party. Notwithstandin$ lilly notice of ternliIWion, this
Agreement shall reIl1011l effective in reopect of any
trlU\SaCtion occurring prior to ~h termination; provided
that fina1 payment under Section 6 WIly be delayed for up
to 180 days after da(.o of termination to pemllt time for
receipt and calculation of adjustmen~ under Section 6
hereof.

10.2 Upon termination by either party to this
Acreement, SpollSOr shall lave the option of continuing or
terminating lUI)': Mel service _jared with its offering(s).
Applicable tariff termination charges, if any, slall apply to
terminated network services.

11, Notices

Whenever any notice or demand j. to be giv"" under
this Agreement, the notice shall be. in writing and addressed
to Sponsor at the address first above written and to Mel,
1650 Tysons Boulevard, McLean, VA 22102; Attention,
Director, 900 Business Unit. Notices delivered by
overnil:ht courier service (U.S Express Mail, Fodoral
Express, Purolator or Airborne) shail be deemed delivered
on the day following mallinl:. Notices tnailed by U,S.
Mail, postage prepaid, registered or certified with return
~ifut requested, shail be deemed delivered five days aft"r

'J.lIlg. Notices delivered by any other IIl"thod shall be
deemed given upon ,...,..,ipt.

12. Force Majeure

Either party's delay in, or failure of, performance
IIl1der thisAg~t shall be exc~ where SIIeb delay or
failure is CAused by an act of God, fire or other
calMlropbe, electriCll, ~UteI or mccluwio::al fail\lIO,
work stoppage, delays or faIlure to act of any carrier or
agent (including the LECs) or any othot caw;e beyond a
party'. direct control, includine in the case of Mer,
rollti!atory restrictions.

13. Assigoment

This Agreement may not he assigned by Sponsor.

14. Govemillg Law

14. 1 This Agl:IOIOllleJl.t shail be governed by and
interpreted in "",,rdance with the domestic laws of the
State of New York.

14.2 To the extent any Spoll&Or offering includes
subscription for Mel service \lIIder tariff or otherwise, the
Pites, tenilil and conditiol1B applicable to !hal service.
includlnl: tariff provis!o,,", if applicable, shall govern the
provision of that service and any related federal or state
regulations shall also apply to the provision of that service,

IS. No Waiver

The failure of either party at any time to enforce llIIy
right or remedy available to It under thisA~t with
respect to my breacb or failure by the other party shall not
be construed to he • waiver of such right or remody with
respect to any other b~h or failure by the other party.
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16. Severability

If any provision of this Agnement is held invalid,
unenforceab1e or void, the remainder of the Agreement
.hall nol be affC<'ted the~y and shall continue in full force
and effect.

11. Entire Agreanent; Amendmenl.; Third Party
lIeneficiari...

17.1 This Agreement and the Exhibits hereto constitute
the entire Agnoment between the parti... No prior or
contempDl"iIJloous wri tten or oral representatioIlS form a part
of this Aveement, and this Agreelllel\t supersedes all prior
oral Or written A~ments between the panles relating to
the subject matter of this Agreement.

17.2 No amendment, modification or suppleroetlt to this
Al:1""'ment shaH be .ffective unlesS it is in writinl: and
either signed by authoriud representatives of both parties,
or si£l1ed by aile party if such party is the party to be
charged.

17.3 This Agroement i. not intended to and shall not be
construed to provide any rights, re.roedies or benefits to or
for any person or entity not .. party to this Agreement.

18. Arbitration

Any dispute arising in any IrWlIler under this
Agreemeut that callIlot be resolved by neN0tiation between
the parties shall be subject to rnOnJltory e"dusive
arbitration under the commercial arllitralion rules of the
AmariClUl Arbitration Association. Neither party may take
any other action by way of request for injunctive relief or
otheJWise. The order of the arbitrator may be entered in
any COW'! of Competent jurisdiction.

4/1/92
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the 900 number in a type s~ no I~ that one-b.oJf (1/2) the
size of the 900 number

9, Any program lhJ.t mentions or refers to 1lI10ther 900
number at any time durin8; the propmn: any \lSlIgo sensitive
applications that use repetttive scnpts, long holding periods
or extraneous verbia~~,: a Ill<'£llS to prolon~call durstion;
~leProgram that Ul! . multilevel marketulg or pyramid

mes which promise callers compensation based on their
ability to geneilile additiolllll rubseqUetll calls to the same,
or another pay-per-<:al1 program; and any progrsrn that uses
a PIN number j.5 • "bonus" or activation Dumber which
must be used in a subsequent pay-per-eall, toU or lOll-free
call in order to receive fulfill.ll1enl.

10, Any program that ulilizes autodi21ers or computer
genersted announcements, directly or indirectlY, as a form
of advertising for a 900 progrsrn. This includes progrsms
that appear to automatically "reve"", bill" for a call made
through an autodialer.

11. Any program whose advertising and promotional
!Illlterial fatls to dis<:lose the cost of the call, all restriclions
and conditioll!J, and the resulting fulfillment, or any
advertising and promotiorW material which discloses this
information in such a way that il is not clear or perceptible.
This also includes, without limitation, any advertising and
promotional material which does nol disclose the following:

(i) the canteDt of the program;

(il) the pUIpOSe of the 900 call;

(iii) the cost of the call and an average or ran$= of
length for the call, adjacent to or immedIately
fotrowing the 900 numbei in a type size nO less thsn
on~ha1f (1/2) the size of the 900 -number and written
in Arabie numorals;

(iv) any and 011 material condilions required for
fulfillrnent of the proeram, including minimum
reqUirements, restrictions, additional costs and
necessary fees;

(v) any limitations of program's availability, such as
geographical restrictions. time of day availability or
toucn tone phone requitemeuls;

(vi) the sponsor or iIlformation provider" name, Cily
Illld state of OpenliOD and • customer service pbone
number; and

(vii) • wanlillil to potential u.llers under the age of 18
lhat they must have parental penuission.

12. Any proifiID which MCI in its sole discretion
determines roay generate exC<\SSive coller credita or
uncollectible amollnls.

13. Any program which relates to, Or offeIll in.formation
about:

(i) obtaining credit, 10all!J or credit cards;

(ii) improvinll one'. ctodil record, credit hislOry, or
crooit rating; or

(iii) providing advice or assiatance coneeming the
services listed in items (i) and (ji) above, inc1udinJ
without limitation. any pro~ which offen CredIt

2

card applications, loan iIlformaJion, or merchandise
ca.taloe progI1UUS.

14. Any tr.ivel~related program or sweepstal::es or conlesl
which offers travel-related benefils. Mel may except from
this .xclusion any program that in its sole discretion il
determines roay offer legitimate travel information or
benefils at fair value.

15, Any program which offers Group Access Bridging
(GAB) lines. GAll lines ate d.fined as program; thSI
randomly connect two or more callers.

16. Any program for a sweepsUPs, game of chanee,
conlest, or other proeram that invorv.. tha use of
pay-per-call as one of the means of entry or qualifying for
a prize or award which does not meet each of the
requirements below. These are minimumrequirements lhat
must be mel before Mel will provide billing and COllection
services. Sponsor sball certify llIld warranl thaI the
program complies with all applicable federal and state laws
Involving games of chance.

(i) The script, advertising and promolional material
must disclose the following:

-a complete and clear description of each prize,
including retail vslue of merchandise or other
prizes, when. available;

-a complelll and clear listine of any conditions or
l'Oquirements for receiving Or utihring the prit=:

-a clear disclosure, in Arabic numerals, of the
odds of receivinj: each individual prize;

"an alternalive, fr.... means of entry clearly
des<:nbad and disclosed a<ljacenl to or
immediately following the 900 number in • type
size no less than one-half (1/2) the 'ize onhe
900 number;

-6 clear disclosure of all costs associate<! with
claiming the prize;

- a claar disclosure of all rules and restrictions.

(ii) 'f!1e program shall in addition comply with the
foUoWlDg:

,Alternative Means of Entry

o An alternativo means of entry with an
equal chance of wiiming must be available
to all .nII'lUl18.

" Th6 deadline for responding by the
oItemale means of enlry must be no sooner
than the f;\eadline for responding by calling
the 900 number.

o The provam ""'y not coolain llUy
language which would imply thaI one who
calls the 900 numb<:r has a ireaJer
opportunity to win a l'riz.e, or tIull one who
respoods by the iltemate means of entry
bas lOllS of an opportunity to win • p~.

o The aIllOunt of lime for fulfillmenl via
the allerDallO means of entry must be



JUN-19-92 FRI 4:01
F' _ 05

EXHIBIT C

ORDER FORM AND AGREEMENT
FOR MCI900 SERVICE BILLING AND COLLECTION

PROGRAM CONTENT GUIDELINES

April 1, 1992

MCI'S REVIEW OF SCRIPTS, ADVER't.ISING, AND PROMOTIONAL MATERIAL FOR COMPLIANCE WITH
THESE GUIDELINES DOES NOT CONSIlTUTE LEGAL ADVICE OR AN OPINION AS TO THE LEGALITY
OF THE PROGRAM. SPONSOR MUSI CERTIFY 'IlIAT THE PROGRAM IS LAWFUL AND COMPLIES WITH
THESE GUIDELINES. Sl'ONSOR SHOULD CONSULT WITH SPONSOR'S OWN A'ITORNEY TO CONFIRM
LAWFULNESS AND GUIDELlNES COMPLIANCE.

Mel will not provide billing and wlledion services for the following type of programs:

L Any program which does nol contain an inlroductory
m=ge or preamble which meets the following
requirements:

(i) The preamble mUllt comply with all policies, rules,
requirements, regulations, or oroen of the Federal
CoIlUllUllications Commission, all other fedem or
slate laws lUld regulations llovernin~ preambles, and
the terms and conilitioDll of MCI TanffF.C.C. No.1.

(Ii) The minimum preamble length is 18 seconds.

(iii) The p.-mble must """lain a clearlY
understandable and audible statemenl of the per call
cluttges. If the ;:all is billed on a usase sensitive
basis, the preamble musl state .JI rates, by uUnUle or
other unil of time, any tninirnum charg.. and the toW
cosl for calis 10 Ihat program if the dlll'ltion of the
progDm can be determined. No preamble b require<!
for programs with a flat-rate charge per call of $2.00
or less.

(iv) The preamble must state the nama of Iba
infonnation provider and accU11lte1y d_ribe the
information, pnxluct or service that the caller will
receive for the fee.

(v). The preamble must inform the caller that billing
WIll commence Only after a specific, identifiable future
event following the disclosure message, such as a
signal tone. and lPIIStprovldea~le opportunity
for the caller to discoDneCt before that avent.

(vi) The p=bJe for eblldml's programming must
contain • statellll!l1t thal the caller Should hal1g up
unl.... he or~ hal pan:!ltal p=n;ssion.

(vii) A caller may be provided !he n>e&nS to byp...
ihe l'reounble on a 9IlbseqW!lllt call to the same
offenng, provided that the caller i. in sole control of
thaI ~bi1iry, excc;pt: that any bypMS device .hall be
disabled for I r.nOd of thirty days following the
effective~ 0 • price in<:JeaSe for the pay-per-ea11
service. ~tiOIl$ on bow to bypass, If any, may
only appelIt at the end of the proznun.

2. Any program for fuIld-raising except when conducted by
Or on behalf of an ",d,~ with JIDt-for'profil tax Slat\l$.
Not-for·profit entities provide avidenoa of suoh status
to Mel. 'Thin! parties raising fund$ on behalf of

not-forl'rofit entities shall provide evidence of the entities'
not-for-profit status and rhe fund-raiser's relationship to the
not-for-profit entity.

3. Any progrsm that conflicts wilh LEe billing res trictions.
Upon agraemont of MCI and Sponsor, Mel may block
prognmmiog on I geographio basis to avoid conflicts with
a particular LEC's restrictions and thus permit the
proarunming to be billed and oollect.ed where permitted by
other LEe's.

4. Any program that violates or rnay be reasonably thought
to violalll election laws, laws concetning unfair, (leeeptiv.
Or fnudulent sdvertisill~, securities laws, any anti-gambling
laws, state or 10<:21 reqwn::mettts or any other federn, state,
or local law, rel:"!ation or rule.

S. Any program that conWns infIMmmatory Or demeaning
portnyOis on the basis of race. religion, political affiliation,
ethnic group, geoder, sexual preference or Iumdlcap.

6, Any progDm thaI is fr.l.udulent, decaptive, or
mislCllding, or that in MCl's sole discretion is thought to be
fraudulent, ~tive or misleading. Any pro~ that
defr:auds or mislead.; or in MCl's sole diseretion .. thoullht
to defraud Of mislead c;illers with respect !o prizes or
btnefits offered by, through or in connection with the
prognun or sponsor.

7. Any program that in MCn sole discretion is <1et.ermilled
to be mtended for children or .P"""'DS undllr tho age of 18
whioh exceeds the maximum cbatge for such programming
IS specified in Exhibil B or which contains in ilS
promotion.al malOriai !Jnrer"tive swemenlS such as 'call
110W· or "you muat call.

8. Any program whioh in MeI" sole discretion is thought
to be Odul! pro~ll wbether recorded or liv.e. Adult
proanmmJn~ IS dllfined as propmminJ or advertisillg
which oxjlliclllr or hnpli~~~roffers or is mtended to offer
sexual sl1.mulation or aro . For any prognunmin~MC!
may, in its sole discrdion, !e<iuire disclosure m the
preamble aIU1 all advertising that the 1?ro~ does not
contain sexual1y explicit _teriaI nor 1S 1t intended for
sexual stimulauon or arousal. Equivalent disclosure is
requU.d in the program p=ble and all sdvertising
material for any dale line. voice mailboX, one-oU-ona
eon_tion and story line programs that are idvertisad in
any adult-oriented medium. "In writtell advertising the
disclOSln must appear odjacent to or immediareJy following
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re.as.onably relatod to the amOlUlI of time
nece&SarY to manually process suoh entries,
but in no event should such time period
exceed four weeks.

-Prill'S

o Priz.es cannot be listed in an order or
ma.nner which deceives Or in Mcl's sole
determination is re&SOMbly !bought to
deceive the caller "" to the value of the
prize.

o The amount or value of theJriZl>
.warded must be independently fund ond
mat IIot be dependent upon (be number of
entries received.

-Official R"les must ci.i:iClo~ the following:

o thot neither a purchase nor' tel"Ehone
call is n""""'""Y to determine If the
recipient has won a pri%e Of to clai.m. B.

prize;

o the odd.< of winning each prize offer;

o the alternate m-' of entry:

o the nll1lle. business address. and
telephone IIumber of Ihe person responsible
for the proltfUl1 to which inquiries may be
directed;

o the end date of the promotioo;

o how unclaimed prizes will be handled;

o III address to wbi<:h one may wrire to
r"""ive • list of major prize winners;

o sta/$ where !he promotion is void.
MCI may block access to calls from those
states where the promotion is void.
Spon.sor shall remtin respotlSible for
tllSUring that the solicit&tion is not made
whe... void or prohibited.

17. Any program offering ivJormation on eeneric job
de.<criptiotlS or how 10 eet a job. My other employment
infonnation program which does not moo eacb of the
following roquiremenlil:

(i) Sponsor shall provide a certificatioo in writing to
MCI m..t all jobs for which information is to be
provided. exjsl and that the employment availability
informallOn Is currenl.

(ii) Sponsor shill remove from the program script
wilbiri. one (I) day, any position .vailable listings for
which the positiol\ has been closed or filled.

(iii) The script, advertising and promotional materill1
must fully disclose the locations where jobs are
av&ilablo.

(iv) Sponsor sbal1l'rovide a lotter from legal co\lll$el
aCGeptablo 10 MCI certifying tb>ot Ihe program
complies with all applicabI. federal, sta~ or local
laws, regulations and rules: except that it may indicale
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Ibose slates and loc&lities in which tho progJ1lIIl may
not comply wilh III applicable laws.

(v) The program must be blocked from localities
where tho program does not comply with .ppHcable
laws.

18. My progI1llIl for personal, dale lines, voice m;Ulboxes
or one-<>n-;;>IlO chat lines that does not toeet Ihe following
requiremonlil:

(i) For prOllra= which involve tho leavine of
penlOnal m.......ges Sponsor shall review all mesuges
to eIl5lU'e that the infonnatiOIl contained in the
"""ssages is in COmplillllce with MCl's Progtam
Conlellt Guidelines.

(il) Sponsor sball review each message 10 ensure
c1l1tity of transmission.

(iil) Sponsor sbaI1 provide Mel with a written
d=ription of Ihe methods it \lSes or will use to screen
live cillers (one-to-<>ne) to eO$llre that content is in
complianc. with Mel's Program Content Guidelines.


